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Communication of
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Particulars

About Your Organisation

1.1 Member Name

Teamfoods Colombia S.A.

1.2 Membership number
4-0054-09-000-00

1.3 Membership sector
Consumer Goods Manufacturers
1.4 Membership category
Ordinary

1.5 Country

Colombia

2.0 Does your company or organisation produce, process, consume or sell any palm oil
or any products containing derivatives of palm oil?

Yes

2.1 Please select all description(s) that describe the palm oil-related activities of your
company or organisation. Multiple selections are allowed, and not limited to the primary
sector of the member's RSPO membership. You will be required to complete the relevant
ACOP section based on your selection(s).
[ ] 1 own and operate oil palm estate(s) and/or palm oil mill(s)
[ Irepresent a palm oil Independent Smallholder farmer Group
[] I own and operate independent palm oil mills
[] I own and operate independent palm kernel crushing plants
™ 1 trade or broker palm oil, palm kernel oil or related products
I am a refiner of palm oil or palm kernel o
v finer of palm oil or palm kernel oil
[] I am a processor of intermediate (B2B) palm oil, palm kenel oil or related ingredients
[] I am a B2B distributor or wholesaler of palm oil, palm kernel oil or related products

™ 1 manufacture consumer (B2C) products containing palm oil, palm kernel oil or related products. This includes products manufactured by
3rd party contractors.

I retail consumer (B2C) products containing palm oil, palm kernel oil or related products
I operate food retail outlets that use palm oil, palm kernel oil or related products

I support the sustainable development of the palm oil industry as a conservation and environmental NGO

OO

I support the sustainable development of the palm oil industry as a social and human development NGO
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Processors & Traders

1. Operational Profile

1.1 Please state your company's main activity within the palm oil supply chain.

™ Refiner of CPO and PKO

Palm Kernel Crusher

Trader with Physical Possession
Trader without Physical Possession
Integrated Refiner-Trader-Processor
Intermediate Products Producer
Power, Energy and Biofuel Processor
Animal Feed Producer
Oleochemicals Producer
Distribution & Logistics

Other

Doooooodod

Other
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2. Palm Oil and Certified Sustainable Palm Oil Consumption

Information in Section 2.0 - Palm Oil and Certified Sustainable Palm Oil Sourcing is a
mandatory declaration in your ACOP. This includes volume data on palm oil, palm kernel
oil and related products consumed of individual members, sectors and RSPO members as
a whole. ACOP reports without reported volume data will be considered as incomplete
and will not be accepted. Incomplete ACOP reports may lead to suspension or
termination of RSPO membership.

2.1 Please include details of all certified and uncertified operations using palm oil, palm
kernel oil and related products, owned and/or managed by the member and/or all
entities that belong to the group.

Planta Bogot4, Planta Barranquilla, Planta Buga, Planta Morelia, Planta Santiago
2.1.1 In which markets do you sell goods with palm oil and palm oil -related products?
Latin America

DL.2.0 In order to facilitate ease of reporting and transparency, RSPO members operating
within the palm oil demand supply chain can now choose to report palm oil and palm oil
product volumes on:

an aggregate level (as in previous ACOP reporting cycles)
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2.2 Volumes of uncertified and certified palm oil, palm kernel oil and related product sourced in the year

Description Tonnes
Crude palm oil, including derivatives refined from CPO (tonnes) 165197.0
Crude palm kernel oil, including derivatives refined from CPKO (tonnes) 19197.0
Crude palm kernel expeller (tonnes) 0.0
Total 184394.0

2.3 Volume of RSPO-certified palm oil, palm kernel oil and related products sourced in the year (tonnes):

Crude Palm

Crude Palm  Kemel Oil
Oil (CSPO) (CSPKO) and Palm Kemel
and CSPO CSPKO Expeller

Description Derivatives Derivatives (CSPKE)
RSPO Credits from Mill / Crusher 0.0 0.0 0
RSPO Credits from Independent Smallholder 0.0 0.0 0
Mass Balance (MB) 7760.0 6451.0 0
Segregated (SG) 0.0 0.0 0
Identity Preserved (IP) 0 0 0
Total 7760.0 6451.0 0
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2.4 According to the volume information you have provided in Question PT.2.2 and
Question PT.2.3, your company's certified palm oil, palm kernel oil and related products
uptake is:

7.71%

2.4.1 Please provide additional information on your certified palm oil, palm kernel oil and
related products uptake calculated in PT.2.4. This may include changes due to business
environment, evolving nature of operations or variations due to stock positions

Para finales del 2020 se amplio el portafolio de productos certificados despachados de nuestra
planta de Chile Maipu

2.5 What is the estimated percentage of Certified Sustainable Palm Oil in the palm oil,
palm kernel oil and related products sold, traded or processed by your company in the
following regions:

Countries/Regions Percentage
Europe 0.0
North America 0.0
Malaysia 0.0
Indonesia 0.0
China 0.0
India 0.0
Latin America 8.0
Africa 0.0
Rest of World 0.0
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3. TimeBound Plan
3.1 Which year did your company achieve/obtain (or expects to achieve/obtain) the RSPO
supply chain certification or RSPO trader/distributor licence?

2015

3.2 Which year did your company start (or expect to start) to source any RSPO-certified
palm oil and oil palm products?

2015
3.2.1 If the previous target year has not been met, please explain why.

A pesar de de la pandemia la compariia se mantiene dentro de sus proyecciones de ventas de
productos certificados

3.3 Which year did your company achieve (or expects to achieve) 100% RSPO certification
of all palm product processing facilities.

2015
3.3.1 If the previous target year has not been met, please explain why.
Todas nuestras plantas se encuentran certificadas

3.4 Year expected to only source 100% RSPO-certified palm oil and oil palm products.

3.4.1 If target has not been met, please explain why.

No contamos con una fecha planteada para lograr esto debido a que nuestros negocios estan
sujetos a las dinamicas de mercado que han sido variables, por lo que no estamos en capacidad de
fijar dicha meta.

3.5 If the TimeBound Plan commitments declared above do not cover all countries in
which the member operates, please explain why
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4. Actions For Next Reporting Period

4.1 Please outline activities that your company will take in the coming year to promote
the production or consumption of certified sustainable palm oil (CSPO)

Prestamos apoyo a nuestros diversos clientes en sus inquietudes acerca del uso y certificacién de
aceite RSPO, promoviendo la importancia que tiene para el medio ambiente y los productores contar
con altos estandares como los que promueve RSPO y asi cumplir nuestro propdsito de tener una
cadena de valor responsable y en linea con nuestros principios y valores. Asimismo, participamos
activamente en campafias de comunicacién con piezas propias y de terceros donde destacamos los
atributos responsables de las materias primas que utilizamos, sus controles y sellos que lo aseguran
como por ejemplo RSPO
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Consumer Goods Manufacturers

1. Operational Profile

1.1 Please state your company's main activity within the palm oil supply chain.

™ Food Good Manufacturer - own brand

Food Good Manufacturer - third-party brand

Home & Personal Care Good Manufacturer - own brand
Home & Personal Care Good Manufacturer - third-party brand
Ingredient Manufacturers

Biofuels

Other

ooooono

Other
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2. Palm Oil and Certified Sustainable Palm Oil Consumption

Information in Section 2.0 - Palm Oil and Certified Sustainable Palm Oil Consumption - is a
mandatory declaration in your ACOP. This includes volume data on palm oil, palm kernel
oil and related products consumed, to enable the RSPO to accurately calculate uptake of
individual members, sectors and RSPO members as a whole. ACOP reports without
reported volume data will be considered as incomplete and will not be accepted.
Incomplete ACOP reports may lead to suspension or termination of RSPO membership.

2.1 Please list down all operations and subsidiaries using palm oil, palm kernel oil and
related products that are owned and/or managed by the member, including those under
Group Membership

Cooking oil

2.1.1 In which markets does your company sell goods with palm oil and oil palm
products?

Latin America

DL.2.0 In order to facilitate ease of reporting and transparency, RSPO members operating
within the palm oil demand supply chain can now choose to report palm oil and palm oil
product volumes on:

an aggregate level (as in previous ACOP reporting cycles)
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2.2 Total volume of uncertified and certified palm oil, palm kermel oil and related products purchased for use in your
company's own-brand and third-party brand products

Description Tonnes
Total volume of crude palm oil (tonnes) 165197.0
Total volume of crude palm kernel oil (tonnes) 0.0
Total volume of palm kernel expeller (tonnes) 0.0
Total volume of crude palm oil/palm kernel oil-based derivatives and fractions (tonnes) 0.0
Total 165197.0

2.2.1 Please estimate the percentage of derivatives and fractions (reported in Question CG.2.2) derived from palm
oil or from palm kermel oil. The default split for volumes is assumed to be 80% palm oil-based derivatives and 20%
palm kemnel oil-based derivatives.

Description Percentage

Palm oil-based derivatives and fractions -

Palmkernel oil-based derivatives and fractions -

2.3 Please estimate the regional distribution of your company's uncertified and certified
palm oil, palm kernel oil and related products sales (as declared in Question 2.2) in the
following countries/regions. In cases where sales distribution data is not available,
members may use manufacturing regions as a proxy for regional usage of certified

volumes.

Countries/Regions Percentage
Europe 0.0
North Anmerica 0.0
Malaysia 0.0
Indonesia 0.0
China 0.0
India 0.0
Latin America 100.0
Afiica 0.0
Rest of World 0.0
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2.4 Volume of RSPO-certified palm oil, palm kernel oil and related products purchased for use in your company's
own-brand and third-party brand products in the year:

Palm Certified
Crude/Refined Crude/Refined Kemel Derivatives

PalmOil PalmKemel  Expeller and
Description (CSPO) Oil (CSPKO) (CSPKE) Fractions
RSPO Credits from Mill / Crusher 0.0 0.0 0.0 0.0
RSPO Credits from Independent Smallholder 0.0 0.0 0.0 0.0
Mass Balance (MB) 7760.0 0.0 0.0 0.0
Segregated (SG) 0.0 0.0 0.0 0.0
Identity Preserved (IP) 0.0 0.0 0.0 0.0
Total 7760.0 0.0 0.0 0.0

2.4.1 Please estimate the percentage of RSPO-certified derivatives and fractions (reported in Question CG.2.4)
derived from RSPO-certified palm oil or from RSPO-certified palm kernel oil. The default split for volumes is
assumed to be 80% palm oil-based derivatives and 20% palm kermel oil-based

Description Percentage
Certified Palm oil-based derivatives and fractions -

Certified Palm kernel oil-based derivatives and fractions -

2.5 According to the volume information you have provided in Question 2.2 and Question
2.4, your company's certified palm oil and palm oil products uptake is:

4.70%

2.5.1 Please provide additional information on your certified palm oil, palm kernel oil and
related products uptake. This may include your usage of RSPO Credits to cover gaps in
certified uptake, changes due to business environment, variations due to stock positions
or efforts to support independent smallholders beyond volume commitments.
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2.6 Please estimate the regional distribution of your company's RSPO certified palm oil
and palm oil-products usage (as declared in Question CG.2.3) in the following
countries/regions:

Countries/Regions Percentage
Europe 0.0
North America 0.0
Malaysia 0.0
Indonesia 0.0
China 0.0
India 0.0
Latin America 100.0
Afiica 0.0
Rest of World 0.0
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3. TimeBound Plan
3.1 Which year did your company achieve (or expects to achieve) the RSPO supply chain
certification?

2015

3.2 Which year did your company begin (or expects to begin) using RSPO-certified
sustainable palm oil and palm oil products in own-brand products

2015

3.2.1 If the previous target year has not been met, please explain why.

3.3 Which year did your company begin (or expects to begin) using 100% RSPO-certified
susgainable palm oil and palm oil products from any supply chain option in own-brand
products.

2015

3.3.1 If the previous target year has not been met, please explain why.

3.4 Which year did your company begin (or expects to begin) using 100% RSPO-certified
sustainable palm oil and palm oil products from physical supply chain options (Identity
Preserved, Segregated and/or Mass Balance) in own-brand products.

2030

3.4.1 If the previous target year has not been met, please explain why.

3.5 If the TimeBound Plan commitments declared above do not cover all countries in
which the member operates, please explain why
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4. Trademark Use

4.1 Does your company use or plan to use the RSPO Trademark in own-brand products?
No

4.3 Please explain why your company does not plan to use the RSPO Trademark in own-
brand products

[ | Challenging reputation of palm oil

[ Confusion among end-consumers

[ ] Costs of changing labels

[ | Difficulty of applying for RSPO Trademark
™ Lack of customer demand

Limited label space

Low consumer awareness

Low usage of palm oil

Risk of supply disruption

Others

oooo

Others
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5. Actions for Next Reporting Period

5.1 Please outline activities that your company will take in the coming year to promote
the production or consumption of certified sustainable palm oil (CSPO)

Prestamos apoyo a nuestros diversos clientes en sus inquietudes acerca del uso y certificacién de
aceite RSPO, promoviendo la importancia que tiene para el medio ambiente y los productores contar
con altos estandares como los que promueve RSPO y asi cumplir nuestro propdsito de tener una
cadena de valor responsable y en linea con nuestros principios y valores. Asimismo, participamos
activamente en campafias de comunicacién con piezas propias y de terceros donde destacamos los
atributos responsables de las materias primas que utilizamos, sus controles y sellos que lo aseguran
como por ejemplo RSPO
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Shared Responsibility

The Board of Governors of the Roundtable on Sustainable Palm Oil approved new Shared
Responsibility rules on 31 October 2019, requiring all members to share sustainability
requirements and obligations. Reporting of Shared Responsibility indicators will be done
through several channels, including ACOP. As the implementation of Shared
Responsibility reporting is still on-going and in development, the Shared Respobsibility
section in ACOP js not yet final and may change in future ACOP cycles. For more
information on Shared Responsibility, please go to https://rspo.org/news-and-
events/news/what-are-the-new-shared-responsibility-rules or email the ACOP team at
acop@rspo.org

Labour & Labour Rights

1.1 Does your company have a publicly-available policy covering Labour & Labour Rights?
Yes

1.1.1 Does the policy cover:
™ No discrimination

v Wage and working conditions

[ | Freedom of association

"™ No child labour

'™ No harassment

'™ No forced or trafficked labour

Ethical Conduct & Human Rights
1.2 Does your company have a publicly-available Policy covering Ethical Conduct &
Human Rights?

Yes

1.2.1 Does the policy cover:

[] Recruitment
™ Contractors
™ Sub-Contractors & Third-Party Contractors

Land Use

1.3 Does your company have a publicly-available Policy covering Land Use?

No

Occupational Health & Safety

1.4 Does your company have a publicly-available Policy covering Occupational Health &

Safety?

Yes
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Climate Change & Greenhouse Gas (GHG)
1.5 Does your company have a publicly-available policy covering Climate Change &
Greenhouse Gas (GHG)?

Yes

1.5.1 Does the policy cover:

E' Identification and assessment of GHG

'™ Monitored implementation plan to reduce or minimise GHG emissions

Complaints & Grievances

1.6 Does your company have a Complaints & Grievances Mechanism?
Yes

1.6.1 Is your Complaints & Grievance mechanism in line with the principles of the RSPO's
grievance mechanism, which are the elements of fairness, transparency, and impartiality?

Yes

Smallholders

1.7 Does your company support oil palm independent smallholder groups?
No
1.7.3 Do you have any future plans to support oil palm Independent Smallholders?

Yes
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Sustainable Palm Oil Policy
1.8 Does your company have a publicly-available Policy covering the implementation of
RSPO Shared Responsibility principles?

Yes

Waste Management

1.9 Does your company have a waste management plan?
Yes

Water Management

1.10 Does your company have a water management plan?

No

Energy Use

1.11 Does your company have an energy use plan covering fossil fuels and renewable
energy?

Yes

RSPO Services and Support

1.12 Does your company provide services and support to the RSPO, eg. participation in
RSPO Working Groups and Task Forces

Yes

Shared Responsibility Resourcing

1.13 Does your company have a plan to commit resources to ensure effective

implementation of RSPO Shared Responsibility principles?

Yes
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Challenges and Support

1.1 What significant obstacles or challenges has your company encountered in the
promotion of certified sustainable palm oil (CSPO)? What efforts has your company taken
to address these obstacles or challenges?

[ Awareness of RSPO in the market

'V Difficulties in the certification process

[] Certification of smallholders

[ | Competition with non-RSPO members

v High costs in achieving or adhering to certification

[ ] Human rights issues

™ Insufficient demand for RSPO-certified palm oil

[ ] Low usage of palm oil

v Reputation of palm oil in the market

[ ] Reputation of RSPO in the market

[ ] Supply issues

[] Traceability issues

[ No challenges faced

™ Others

Others

Hemos encontrado desafios en cuanto a la certificaciéon por parte de smallholders en Colombia
debido a los altos costos asociados con los estudios y requisitos necesarios para adelantar el
proceso de certificacién. Estamos apoyando proyectos a lo largo de nuestra cadena de valor para
superar estos obstaculos y mejorar los estandares de produccién del aceite de palmay sus
derivados en nuestra cadena. Asimismo, hemos identificado que no hay mayor interés o capacidad
de difrenciacién de productos con el uso del sello RSPO, por lo que es alin un tema sensible a
comunicar y es necesario contar con informacion confiable y completa que permita un discurso
coherente para nuestras audiencias.
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1.2 In addition to the actions already reported in this ACOP report, what other ways has
your company supported the vision of the RSPO to transform markets to make
sustainable palm oil the norm?

v Engagement with business partners or consumers on the use of CSPO

[ | Engagement with government agencies

[ | Promotion of CSPO outside of RSPO venues such as trade workshops or industry associations

[ Promotion of physical CSPO

[] Providing funding or support for CSPO development efforts

™ Research & Development support

™ Stakeholder engagement

[] No actions taken

™ Others

Others

Transformamos el voluntariado corporativo para enfocarlo hacia el fortalecimiento de nuestra
cadena. Buscamos transferir a nuestros proveedores buenas practicas en temas econémicos,
ambientales y sociales, creando circuitos de conocimiento y sesiones de trabajo en compafiia de
voluntarios internos de Alianza Team® y estudiantes universitarios de Gltimo semestre.

Uniendo el conocimiento practico de los voluntarios internos, con el conocimiento teérico de los
estudiantes, este enfoque permitié que nuestros proveedores avanzaran en temas que ellos mismos
consideraron de interés para su desarrollo. Para nuestros voluntarios externos, quienes a raizde la
pandemia se quedaron sin oportunidades de practicas laborales, fue una experiencia muy
enriquecedora en preparacion al inicio de sus vidas laborales, y para nosotros fue la oportunidad de
identificar talento de alto potencial para futuras vacantes y necesidades

1.3 If your company has any other publicly-available reports or information regarding its
palm oil-related policies and activities, please provide the links here

https://alianzateam.com/informe-gestion-sostenible-2020-convencidos-que-aliados-somos-
mas/capitulo-2/
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