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Communication of
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Particulars

About Your Organisation

1.1 Member Name

Yayasan Pusat Informasi Lingkungan Indonesia

1.2 Membership Number

6-0061-22-000-00

1.3 Membership Sector

Environmental or Nature Conservation Organisations (Non Governmental Organisations)
1.4 Membership Category

Ordinary

1.5 Country

Indonesia

2.0 Does your company or organisation produce, process, consume or sell any palm oil or any products containing
derivatives of palm oil?

No

2.2 Please select all the sectors that best describe the business activities of your company or organisation,
including your primary RSPO membership sector. You may select multiple sectors and will be required to
complete the ACOP form for the relevant sectors

1 aim ah banlgi or financial institution that finances or supports companies or organisations that produce or manufacture palm oil, palm kernel oil or
related products

v 1 am a conservation and environmental NGO supporting the sustainable development of the palm oil industry
I am a social and human development NGO supporting the sustainable development of the palm oil industry

I am an Affiliate member of the RSPO, indirectly involved in the palm oil industry
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1. Operational Profile

1.1 What are the main activities of your organisation?

Yayasan Pusat Informasi Lingkungan Indonesia (biasa disebut PILI-Green Network) merupakan lembaga swadaya
masyarakat (LSM) yang berdiri sejak tahun 2000. Program dan kompetensi PILI Green Network berfokus pada
pengumpulan dan pertukaran informasi, serta penguatan peran para pihak secara inklusif dalam upaya konservasi alam
dan lingkungan (www.pili.or.id).

Jaringan kelembagaan PILI berfokus pada kemitraan dalam membangun dan saling bertukar informasi tentang
perlindungan keanekaragaman hayati dan tata kelola sumber daya alam berkelanjutan, serta isu ketahanan iklim. Selama
20 tahun terakhir, PILI Green Network telah berhasil membangun keahlian dan jaringannya melalui berbagai kerjasama
dengan mitra, baik dari lembaga pemerintah maupun non-pemerintah.

Seiring perkembangan strategi konservasi alam di level regional dan global, PILI memperluas cakupan program dan
kegiatan dengan mengembangkan kemitraan yang lebih kuat dengan beragam stakeholders. Saat ini, arah yang difasilitasi
melalui gerak langkah PILI menyasar pada perubahan pola konsumsi dan produksi global, yang lebih peka terhadap
mitigasi risiko lingkungan dan sosial—termasuk dalam mengurangi dampak negatif perubahan iklim. Mitra kerja PILI
mencakup aktor pelaku bisnis internasional dan nasional, pemerintah pusat dan daerah, lembaga penelitian, CSO/NGO,
serta tidak kalah penting adalah komunitas tempatan dan masyarakat adat.

1.2 What activities has your organisation undertaken to publicise programmes to support the RSPO, RSPO
certification, the uptake of RSPO-certified sustainable palm oil and oil palm products, or to support good
standing RSPO members during the reporting period?

Salah satu layanan PILI mencakup menyediakan layanan konsultasi kepada perusahaan kelapa sawit berkelanjutan untuk
persiapan Catatan Konsep dan Proposal Rencana Remediasi dan Kompensasi (RaCP). Layanan ini sudah berlangsung
sejak 2020, bahkan 2 tahun sebelum PILI menjadi member dari RSPO. Saat itu, PILI melakukan program pendampingan
perencanaan konservasi Lanskap Kalimantan Barat (Sintang) bermitra dengan PT Limpah Sejahtera. Pada tahun
bergabungnya PILI menjadi member RSPO, beberapa kegiatan yang telah dilakukan mencakup:

1) Program pemantauan hutan berbasis masyarakat di Lanskap Nabire, Provinsi Papua Tengah Tahap 2 bersama dengan
PT Nabire Baru yang berada di bawah Goodhope Asia Holding Ltd. Kegiatan ini merupakan implementasi dari RaCP PT
tersebut. Kegiatan berlangsung selama 12 bulan pada tahun 2022.

2) Program pembangunan ekonomi berkelanjutan masyarakat di kawasan Suaka Margasatwa Danau Bian, Kabupaten
Merauke Provinsi Papua. Kegiatan ini dilakukan atas kemitraan yang terjalin dengan PT Bio Inti Agrindo (BIA), serta
Yayasan Santo Antonius (Yasanto) sebagai salah satu proponen implementor RaCP. Kegiatan berlangsung selama 6 bulan
pada tahun 2022.

3) Fasilitasi penyusunan Rencana Remediasi dan Kompensasi untuk PT Parna Agromas pada 2022 dalam kurun waktu 11
bulan.

4) PILI juga berpartisipasi pada booth RT2022 RSPO pada akhir November hingga awal Desember 2022 di Shangri-La
Kuala Lumpur, Malaysia. Partisipasi PILI pada kegiatan ini bekerja sama dengan PT Nabire Baru untuk berbagi terkait
pelaksanaan RaCP di bawah judul Nabire Landscape Conservation Program."
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1.3 What percentage of your organisation's overall activities focus on palm oil?
40.0%

1.4 Did members of your organisation participate in RSPO working groups and/or taskforces during the
reporting period?

No

1.5 Does your organisation have any collaborations with public or private sector palm oil industry players to
support them in their efforts to increase the production or consumption of certified sustainable palm oil (CSPO)?

Yes
1.6 How is your organisation's work on palm oil funded?

Our activities which are related to work on palm oil is funded by the palm oil companies who we collaborate with.
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2. TimeBound Plan

2.1 Which year did your organisation start or expects to start participating in RSPO working groups and/or
taskforces?

2025

2.2 Which year did your organisation start or expects to start undertaking and publicising programmes to
support the RSPO, RSPO certification, uptake of RSPO-certified sustainable palm oil and oil palm products
and/or good standing RSPO member?

2024
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3. Actions for Next Reporting Period

3.1 Please outline activities that your organisation will take in the coming year to promote the production or
consumption of certified sustainable palm oil (CSPO)

v Training on sustainability topics, monitoring of implementation of sustainability topics
v Participation in RSPO Working Group or Task Forces;
Support Independent Smallholders (ISH)
Become a partner of the RSPO Smallholder Trainer Academy
Provide technical support for Independent Smallholder Certification projects
Involvement/direct investments in Jurisdictional/Landscape approach
v Promote and support Direct/collective investments in conservation and restoration initiatives

v Provide technical support support members with Remediation and Compensation (RaCP) process, direct/collective investments in conservation
and restoration initiatives

Allocating FTE to promote the production or consumption of certified sustainable oil palm products or

Specific policies and action plans by the member to promote CSPO production or consumption in the upstream or downstream supply chain,
including target dates or broader policies that include such efforts

No activities planned

Others

Other
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Challenges and Support

1.1 What significant obstacles or challenges has your company encountered in the promotion of certified
sustainable palm oil (CSPO)? What efforts has your company taken to address these obstacles or challenges?

Awareness of RSPO in the market
Difficulties in the certification process
Certification of smallholders
Competition with non-RSPO members
v High costs in achieving or adhering to certification
Human rights issues
Insufficient demand for RSPO-certified palm oil
Low usage of palm oil
v Reputation of palm oil in the market
Reputation of RSPO in the market
Supply issues
v Traceability issues
No challenges faced
Others

Others

1.2 In addition to the actions already reported in this ACOP report, what other ways has your company supported
the vision of the RSPO to transform markets to make sustainable palm oil the norm?

v/ Communication and/or engagement to transform the negative perception of palm oil
Engagement with business partners or consumers on the use of CSPO
v Engagement with government agencies
v Engagement with peers and clients
Promotion of CSPO through off product claims
Promotion of CSPO outside of RSPO venues such as trade workshops or industry associations
Promotion of physical CSPO
Providing funding or support for CSPO development efforts
Research & Development support
v/ Stakeholder engagement
No actions taken

Others

Others

1.3 If your company has any other publicly-available reports or information regarding its palm oil-related policies
and activities, please provide the links here
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